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®  Results of the mass surveys were carried out using GeoRating technology. Surveys
were conducted in FG(%"10) . of the Russian Federation among people aged 18 years
and older. Sample size in each region of the federation was 500 respondents, totaling
HIJKLL respondents across Russia.

®  Results of the All-Russia representative Population Survey, the sample included 2000
respondents.

C

Results of the All-Russia survey of NPO (sample of 1005 executive managers of NPO)
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m Definition of Volunteering: Same as worldwide, a principle of donating time and

energy for the benefit of other people in the community as a social responsibility.

m Feature of Volunteering in Russia: High level of participation in informal

volunteering but low participation in formal volunteering.

m 2014 World Giving Index — Russia comes 122 among 135 countries surveyed

(34% helped a stranger or someone you didn’t know who needed help).

m 2014 Monitoring of Russian Civil Society (Higher School of Economics)

— 39% of Russians engaged in volunteerism, most of them sporadically.
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Distribution of responses to the question: «Apart from your family and closest kin, were you
engaged in any volunteer work over the past year, that is did you do anything useful for other
people who are NOT your family and closest kin without coercion and remuneration»

M | certainly was engaged

M | was somewhat engaged

™ | was rarely engaged
M | was certainly not engaged

M Difficult to answer
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less than 18 29 -33
18 - 23 more than 33
24 - 28
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m Stable trend for the last years in Russia (and worldwide) is a

Conversion of many research projects into digital format

m Despite this, online research is not widely accepted in the scientific

community (worldwide)
m Reasons: Debats on legitimacy
m Coverage errors

m Non-probability sampling // method of selection of respondents
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Figures & Facts:
Internet visitors at least once per day - 57% (66.5 million people.).

TNS WEB-Index 2016 — 70% of Russians use the Internet at least once a
month, 66% - once a week.

Big number of Internet users shows that

necessary environment for spreading digital research technologies through
world wide web is already created in Russia and worldwide

Internet is good opportunity for social scientists to conduct research
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Web visitors, % adult population
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Source: Weelky survey FOMnibus. All Russia, 18,000 respondents
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Status: Online research of volunteeris = Starting point

Example #1 Digital survey of young volunteer activists 2015
Sample size: 930. Performed among youth people
selected with non-probability sampling technique. 5@

methods

Study based on using social network services has covered mostly
students of leading Russian universities (10+14).

Web Tool: Google Forms [ Questionnaire  SNS]

The survey enabled to identify and describe young Russians, who
have experience of participation in the international volunteer projects
abroad, through definition of their differentiation features.
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Status: Ongoing research 2016, HSE University ‘

Another example of digital surveying of volunteer environment in
Russia is a study carried out by the Center for Studies of Civil
Society and the Nonprofit Sector

Online research is dedicated to find a solution for a task of
assess the effectiveness of volunteer activity.

Web Tool: Google Forms [ Questionnaire # chats, forums of young
volunteers, SNS, target distribution via volunteer centers and NGOs]

Preliminary results of survey will be shown in presentation.
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Q1: Did you know, heard something or hear it for the first time, that in some countries,
there is an Economic evaluation of volunteering, and it is determined by its
contribution to the country's GDP?

Answers to Q1
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Q2: Could the practice of Economic evaluation of volunteering be applied in Russia?

Answer to Q2
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Definitely yes Mostly yes Mostly not Certainly not
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Q3: In your opinion, who and which organizations are the most interested to do the
Economic evaluation of volunteerism and define volunteer contributions in GDP of
Russia?

No one Experts, scholars
1% 4%

_—

Public Chamber of the Russian

Federation
13%

Federal authorities
21%

The United Nations (UNV, UNDP)
2%

Regional authorities
16%

NGOs (Third Sector)
12%

Local government
8%

International Labour Organization Volunteers themselves
(ILO) 20%

3%



= )R H ST I0$/$

Q4: Is it necessary to evaluate the Cost Effectiveness of volunteering in Russia?

Answers to Q4
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Q5: Is it necessary to evaluate the Social Impact of volunteering in Russia?

Answers to Q5
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Q6: What is expected from start to evaluate effectiveness of volunteerism in Russia?

Increase credibility of NGOs 10,4%
Reduce number of abuse in NGOs 9,1%
Improve responsible for use of grants and donations 13,9%
Improve responsible for output from volunteers' activity 12,0%
Easier to select NGOs for give support 6,6%
NGOs be more dependent on unscrupulous officials 10,1%
NGOs be more vulnerable from authorities 13,7%
Increase paper work in NGO for record keeping 6,6%
Increase number of audits of NGOs by public authorities 887

1,7%

Raise cases of fraud and wrong additions in reporting
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Q7: What will be benefits for your NGO with measure effectiveness of volunteerism?

Improve distribution of responsibilities in organization 10,4%
Improve quality of management in organization 9,1%
Easier to present output 13,9%
Improve image of organization 12,0%
Easier to work with donors 6,6%
Easier to deal with authorities 10,1%
Easier to recruit new volunteers 13,7%
Easier to work with target customer groups 6,6%
Raise understanding of role of volunteers 15,6%

1,7%

No changes
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Become a Real Tool. Online survey and polls increasingly used
iIn Russia to obtain the necessary information.

Benefits: WWW provide perfect opportunity for researchers to
easy design surveys and get answers from respondents at a
minimized cost in quick time.

Drawbacks: 1) Still low responses. 2) Required specific skills to
improve the quality of information received.

Conclusion: Disputable but acceptable.
Let’'s do more online surveys !!!
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